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Source Credibility

• The extend to which the 
source is seen as having:
–Knowledge
–Skill
– Expertise

• And the source is perceived 
as being: 
–Trustworthy
–Unbiased
–Objective



Dell Computer uses its founder and CEO as 
an advertising spokespeson



Source Attractiveness

• Similarity
–Resemblance between the source 

and recipient of the message
• Familiarity

–Knowledge of the source through 
repeated or prolonged exposure

• Likeability
–Affection for the source resulting 

from physical appearance, 
behavior, or other personal traits



The Use of Celebrities

• Endorsements
– The celebrity, whether an expert or not, 

merely agrees to the use of his or her name 
and image in the promotion of the product.

• Testimonials
– The celebrity, usually an expert with 

experience with the product, attests to its 
value and worth.

• Dramatizations 
– Celebrity actors or models portray the brand 

in use during dramatic enactments designed 
to show the goods.



Pepsi used pop star Brittany Spears as an 
endorser for several years



Risks of Using Celebrities

• The celebrity may overshadow the product

• The celebrity may be overexposed which 
reduces his or her credibility 

• The target audience may not be receptive 
to celebrity endorsers

• The celebrity’s behavior may pose a risk to 
the company



Message Factors

Message Structure
• Order of presentation (primacy vs. 

recency)

• Conclusion Drawing (open vs. closed end)

• Message sidedness (one vs. two-sided)

• Refutation

• Verbal vs. visual



The visual image supports the verbal appeal 
in this ad



Message Recall and Presentation Order
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