INTERNATIONAL BUSINESS

Course Code and Title: 0414-324; International Business

Credit: 3 Credit Hours

CIE Marks: 60

SEE Marks: 40

 

RATIONALE OF THE COURSE
The International Business is an authoritative and engaging voice on conducting business in international markets. This text not only describes the ideas of international business but it also uses contemporary examples, scenarios, and cases to help students effectively put theory into practice. Hill's book is practical in nature, focusing on the managerial implications of each topic on the actual practice of international business.

 

CONTENT OF THE COURSE

 

	SL.

NO.
	COURSE CONTENT

(as Summary)
	Hrs.
	CLOs

	1
	Globalization: Concept of Globalization, Drivers of Globalization, Global Economy, The changing FDI
	6
	1

	2
	Differences in Culture: Understand culture, Social structure, Individuals, groups, Religious and ethical systems, Language, Education, Culture and the workplace, Cultural change
	6
	1

	3
	Ethics, Corporate Social Responsibility, and Sustainability:  Ethics and International Business, Ethical Decima, The roots of unethical behavior, Corporate Social Responsibility, Sustainability
	4
	2

	4
	International Trade Theory: overview of trade theory, Mercantilism, Absolute advantage, comparative advantage, international product  life-cycle theory, New trade theory, National competitive advantage: Porter’s Diamond
	6
	2

	5
	Foreign Direct Investment:  Demonstrate Foreign Direct investment , Theories of foreign direct  investment,  Political ideology and foreign direct investment, Benefits and costs of FDI, Government policy instruments and FDI
	6
	3

	6
	The Foreign Exchange Market: The functional of the Foreign Exchange Market, Economic Theories of Exchange rate Determination, Exchange Rate Forecasting, Currency Convertibility
	4
	1

	7
	The Strategy of International Business: International business Strategy  and  the  firm,  Global   expansion, profitability and profit growth, Cost pressures and pressures for  local responsiveness,  Choosing a strategy
	4
	3

	8
	Exporting, Importing and Countertrade: advantages and pitfalls of exporting, Improving export performance, Export and import financing, Export assistance, Countertrade
	2
	1

	9.
	Global Production and Supply Chain Management: Strategy, Production, and Supply Chain Management; Where to produce, Flexible Manufacturing and Mass Customization, Locating Production Faculties, Global Supply Chain Functions, Managing a Global Supply Chain.
	4
	3


 
Course Learning Outcome: By the end of the course, student will be able to:

	CLO 1
	Understand the concept of Globalization and drivers, and changing nature of FDI;  Culture, cultural changes, and culture and the workplace,  Foreign Exchange Market, Economic theories of exchange rate; Export, Import, and CounterTrade in International level of understanding

	CLO 2
	Applying the concept of Ethics, Corporate social Responsibility, and Sustainability in the practice of International Trade and Business; apply trade theory to develop investment policy including National competitive advantage.

	CLO 3
	Analyzing the concept of Foreign Direct Investment; Political Ideology, Government policy; Investment decision; Investment mode; Global production facility; Where to produce; production location facility; Global Supply Chain 


 

Mapping of Course Learning Outcomes to Program Learning Outcomes [attainment level used for CLO’s from 1(weak)-3(strong) correlation]
	              PLO’s

CLO’s
	PLO1
	PLO2
	PLO3
	PLO4
	PLO5
	PLO6
	PLO7
	PLO8
	PLO9

	CLO1
	3
	
	
	3
	
	
	
	 
	 

	CLO2
	3
	
	3
	
	
	
	
	 
	 

	CLO3
	3
	
	
	2
	
	
	
	 
	 


 

Mapping Course Learning Outcomes (CLOs) with the Teaching-Learning and Assessment Strategy
	CLOs
	Teaching-Learning Strategy
	Assessment Strategy

	CLO1
	Lecture, Discussion, Problem based Exercise
	Question & Answer

	CLO2
	Lecture, Discussion, Problem based Exercise
	Assignment, Quiz, Question & Answer

	CLO3
	Lecture, Discussion, Problem based Exercise
	Presentation, Question & Answer


 

ASSESSMENT PATTERN
CIE – Breakup [60 marks]
 

	Bloom’s
Criteria
	Attendance (07)
	Class Test (15)
	Assignment (05)
	Presentation (08)
	Mid Exam (25)
	Final Exam (40)

	Remember
	
	
	
	
	
	 

	Understand
	07
	05
	02
	02
	05
	05

	Apply
	
	05
	
	03
	10
	10

	Analyze
	
	05
	03
	03
	10
	10

	Evaluate
	
	
	
	
	
	 

	Create
	
	
	
	
	
	 


 

 SEE – Semester End Examination [40 marks]
 

	Bloom Criteria
	Score for the Test

	Remember
	

	Understand
	15

	Apply
	15

	Analyze
	10

	Evaluate
	

	Create
	


 

LEARNING MATERIALS
Textbook:
Charles W. Hill, International Business: competing in the global marketplace, Latest edition, McGraw Hill

 

Reference Book:
Daniels| Radebaugh| Sullivan, International Business: Environments and operations, Pearson International Latest edition

