1. Who is a Consumer?
“Consumer” is a broad label for any individuals, households or organizations that use any of the goods and services produced or imported in an economy, for the fulfillment of the felt needs and wants. It is a term commonly used in many disciplines like economics and marketing, law and politics and intelligence studies. In economics and marketing, the "consumer" is the one who purchases and/or uses goods and services for personal use. As such, consumers play a vital role in the economic system of a nation because in the absence of effective demand that emanates from them, the economy virtually collapses. Typically when business people and economists talk of consumers they are talking about person as consumer, an aggregated commodity item with little individuality other than that expressed in the buy/not-buy decision. However there is a trend in marketing to individualize the concept. Instead of generating broad demographic profiles and psycho-graphic profile of market segments, marketers have started to engage in personalized marketing, permission marketing, and mass customization. But in law and politics the term consumer is used in a different sense. The law primarily uses the notion of "consumer" in relation to consumer protection laws and the definition of consumer is often restricted to living persons (i.e. not corporations or businesses) and excludes commercial users. A typical legal rationale for protecting the consumer is based on the notion of policing market failures and inefficiencies, such as inequalities of bargaining power between a consumer and a business. As all potential voters are also consumers, consumer protection takes on a clear political significance. Concern over the interests of consumers has also spawned much activism, as well as incorporation of consumer education into school curricula. There are also various non-profit publications, such as the Consumer Report and Choice magazine, dedicated to assist in consumer education and decision making, in the US and Australia respectively. In India, the Consumer Protection Act 1986 clearly differentiates a consumer as consuming a commodity or service either for his personal domestic use or to earn his livelihood. Only consumers are protected as per this Act and any person, entity or organization purchasing a commodity for commercial reasons are exempted from any benefits of this Act.  Furthermore, there are Indian cases that distinguish a consumer from a customer. As the term consumer is defined differently in different disciplines, the usage and significance of the term may also vary. So, different pioneer consumer right activists in their respective countries, organizations and international agencies have defined consumers in a different way. On 15 March, 1962, US President John F. Kennedy delivered an historic address to the US Congress in which he outlined his vision of consumer rights. This was the first time any politician had formerly set out such principles. 'Consumers by definition include us all,' Kennedy said in his Congressional Statement, 'They are the largest economic group, affecting and affected by almost every public and private economic decision. Yet they are the only important group... whose views are often not heard.' In the words of Ralph Nader, pioneer of the American consumer movement, ‘’consumers are the vital force of the Economy’’. Similarly under the Consumer Protection Act 1986 of India, the term consumer has been clearly defined to prevent misinterpretation and denial of the rights of consumers. The exact definition of “consumer” as given by it has been given below within quotes as “consumer means any person who (i) buys any goods for a consideration which has been paid or promised or partly paid and partly promised, or under any system of deferred payment and includes any user of such goods other than the person who buys such goods for consideration paid or promised or partly paid or partly promised, or under any system of deferred payment when such use is made with the approval of such person, but does not include a person who obtains such goods for resale or for any commercial purpose; or (ii) hires or avails of any services for a consideration which has been paid or promised or partly paid and partly promised, or under any system of deferred payment and includes any beneficiary of such services other than the person who ‘hires or avails of the services for consideration paid or promised, or partly paid and partly promised, or under any system of deferred payment, hen such services are availed of with the approval of the first mentioned person but does not include a person who avails of such services for any commercial purposes”.
2. UN Guidelines for Consumer Protection
Consumer Protection relates to efforts to ensure that products purchased by consumers are safe to use, meet all expressed or implied performance standards, that consumers will have adequate information to make safe purchase and use decisions, that   marketers are prevented from using fraudulent methods to sell their products, and that  marketers compete fairly in the market place. Consumer rights became a global issue and a after of concern to all consumers especially after the General Assembly of the United Nations on April 9 1985. It unanimously adopted a set of General Guidelines for Consumer Protection. Member states became aware of the issues of consumer rights and began to ensure some provisions in their national laws as per internationally recognized standards. This success must be attributed to the tireless efforts of Consumer International. After the introduction and adoption of consumer rights in the UN Guidelines, the demand for strong constitutional protection for consumers is growing worldwide. It is generally believed that a strong constitutional and legal framework for consumer rights protection compels governments to be more accountable towards the consumer. The current global scenario dictates consumer rights should be protected, mutually balanced and reconciled within the national constitution as part of human rights and honored as one of the fundamental rights. Consumer protection relates to efforts to ensure that products purchased by consumers are: (i) safe to use (ii) meet all expressed or implied performance standards (iii) purchased with adequate information on safe use (iv)free from fraudulent methods of marketers (v) purchased fairly in a competitive market place.
3. Consumers International and Consumer Rights
Consumers International (CI) is the world federation of consumer groups that serves as the only independent and authoritative global voice for consumers. It is based in London, England. Founded on April 1, 1960, currently with over 220 member organizations in 115 countries around the world, the organization continues to build a powerful international movement to empower and protect consumers everywhere. In campaigning for the rights of consumers across the world, CI seeks to hold corporations to account and acts as a global watchdog against any behavior that threatens, ignores or abuses the principles of consumer protection. CI materialized the idea put forth by Kennedy and set out eight different rights as consumer rights, which have been encapsulated into the UN Guidelines for Consumer Protection. They are: 1. Right to Satisfaction of Basic needs: According to this right every consumer has the right to have access to food, clothing, education, healthcare and shelter. 2. Right to safety: A consumer has the right to demand safe goods and be protected from unsafe products and services. 3. Right to information: A consumer has the right to demand information regarding a certain product like the quality, purity, standard, the cost of goods, etc. 4. Right to choose: A consumer has the right to choose the product among a variety of products, which he/she likes. 5. Right to be heard: Consumers have the right to express themselves if they have been cheated. 6. Right to seek redress: The right to legal redress when they are cheated. 7. Right to consumer education: Consumer has the right to be educated on “consumer evils” in the society as informed consumers cannot be exploited. 8. Right to a healthy environment: A consumer has the right to work in an environment that does not affect his/her progress and health.

