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Customer value: Customer’s evaluation of the difference between all the benefits and all the costs of a marketing offer relative to those of competing offers.
4 C: a. customer solution b. customer cost c. convenience d. communication
4 A: a. Acceptability b. affordability c. acceptability d. Awareness.
Total customer value: the perceived monetary value of the bundle of economic,functional and psychological benefits customers expect from a given market offerings.
Market place: This is physical, when one goes shopping in a store
Market space: It is digital, when one goes shopping on the internet.
Macro environment: Demography, Geography, economic, political, cultural.
Product Line: A group of products that are closely related because they function in a similer manner, are sold to the same customer group, are marketed through the same type of outlets or fall within given price ranges.
Product mix: The set of all product lines and items that a particular seller offers for sale.
Product mix dimension: a. Width: The number of different product lines a company carries.
                                        b. Length: Total number of items the company carries.
                                        c. Depth: Number of versions offered of each product in the line
What is the difference between ATL and BTL?
Above-the-line promotions use mass media methods. This type of promotion focuses on advertising to a large audience. Below-the-line methods are very specific, memorable activities focused on targeted groups of consumers. They are under the control of the organization.
 What is the difference between Attribute and Feature?
The term Attribute usually indicates the major parts of any product, and Feature indicates the variation among those parts.
 What is the difference among Moto, Slogan, and Tagline?
A tagline and a slogan can be considered to be very similar. Tagline is used along with the brand name, whereas Slogan is used for any particular brand promotion for a specified time period. A motto is more like a mission statement, a fundamental promise. A company might have multiple brands with multiple taglines and slogans but only one motto.
What is the difference between Share of Mind and Share of Heart?
“Share of mind” is about creating and maintaining public awareness of your organization. “Share of heart” is creating and maintaining an emotional bond with people who are important to your organization. 
 What is the difference between Target Marketing and Market Targeting?
Market Targeting is adapting pricing, design, and other features of a given product to suit various market categories. Target Marketing is identifying and developing products required for a given target market.
Brand equity: The evaluation of customer of a particular brand.
Customization: The Company is able to produce individually differentiated goods whether ordered in person, on the phone, or online.
Derived demand: Business demand that ultimately comes from the consumer goods.
Point of Sale –POS is used to refer to hardware and software used for processing transactions at the exit point of shopping malls.
Product Line: A group of products that are closely related because they function in a similar manner, are sold to the same customer group, are marketed through the same type of outlets or fall within given price ranges.
Product mix: The set of all product lines and items that a particular seller offers for sale.
Point of Difference – The aspects of product offerings that are relatively distinct to the offerings of the like competitor
Point of Parity – The aspects of product offerings that are largely similar to the offerings of the like competitor
Point of Purchase – POP is meant to refer to display stands that are used to lure customers to select more items from these display stands.

