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Monopoly and Oligopoly Market
A monopoly is a market structure in which a single supplier produces and sells the product. If there is a single seller in a certain industry and there are no close substitutes for the goods being produced, then the market structure is that of a "pure monopoly". Sometimes, there are many sellers in an industry and/or there exist many close substitutes for the goods being produced, but nevertheless firms retain some market power.
Characteristics of Monopoly Market

Single Seller: In a monopoly there is one seller of the monopolized good who produces all the output. Therefore, the whole market is being served by a single firm, and for practical purposes, the firm is the same as the industry. In a competitive market (that is, a market with perfect competition) there are an infinite number of sellers each producing an infinitesimally small quantity of output. 

Market Power: Market Power is the ability to affect the terms and conditions of exchange so that the price of the product is set by the firm (price is not imposed by the market as in perfect competition). Although a monopoly's market power is high it is still limited by the demand side of the market. A monopoly faces a negatively sloped demand curve not a perfectly inelastic curve. Consequently, any price increase will result in the loss of some customers. 

Reasons of Monopoly Market

1) When a businessman acquires resources for a product which other fellow people can’t 
     get.


2) When one gets skilled enough such that others can’t touch his level of skill for that 
     service.


3) The product gives excellent utilities and is most user-friendly.


4) May be the product or service is newly invented and hence the technology available 
     reserved with that supplier.


5) A violation to above definition of monopoly can be when there are enough competitors 
    but the service provided by this monopolist is unique in every sense to satisfy 
    customers need.
There are examples of a commodity markets each of which has a single seller but substitute for each commodity are readily available in the market. For example, one can consider Bangladesh Telegraph and Telephone (T & T) Board as a monopoly for telephone services in the country. Now, they do not have any more monopoly market rather they are in the high competition. Monopoly is sometimes created by legal authority by giving patent.
There are some commodities for e.g. oil, gasoline etc whose availability and production is more in gulf countries. The availability of these products is limited, but the requirement is much more hence their prices are high. This monopoly is unfortunate and is difficult to be controlled since these resources are provided by nature. Hence man has started searching for alternative fuels Sometimes a company produces more services than its main product by giving them other brand names just to avoid the competitors in that field.
An oligopoly is a market dominated by a few large suppliers. The degree of market concentration is very high (i.e. a large % of the market is taken up by the leading firms). Firms within an oligopoly produce branded products (advertising and marketing is an important feature of competition within such markets) and there are also barriers to entry.

Another important characteristic of an oligopoly is interdependence between firms. This means that each firm must take into account the likely reactions of other firms in the market when making pricing and investment decisions. This creates uncertainty in such markets - which economists seek to model through the use of game theory. 

homogeneous oligopoly: Therefore the offered goods are from view of the customers of perfect substitutes, it exist no preferences for goods of different offerers. 

heterogeneous oligopoly: The offered goods are only in limited measure substitutes (products differentiated).

Economics is much like a game in which the players anticipate one another's moves. 

Game theory may be applied in situations in which decision makers must take into account the reasoning of other decision makers. It has been used, for example, to determine the formation of political coalitions or business conglomerates, the optimum price at which to sell products or services, the best site for a manufacturing plant, and even the behavior of certain species in the struggle for survival.


KEY FEATURES OF OLIGOPOLY

* A few firms selling similar product  

* Each firm produces branded products  

* Likely to be significant entry barriers into the market in the long run which allows firms 
   to make supernormal profits. 

* Interdependence between competing firms.  Businesses have to take into account likely 
   reactions of rivals to any change in price and output 

THEORIES ABOUT OLIGOPOLY PRICING

There are four major theories about oligopoly pricing: 

(1) Oligopoly firms collaborate to charge the monopoly price and get monopoly profits  

(2) Oligopoly firms compete on price so that price and profits will be the same as a 
       competitive industry  

(3) Oligopoly price and profits will be between the monopoly and competitive ends of the 
      scale 

(4) Oligopoly prices and profits are "indeterminate" because of the difficulties in 
       modelling interdependent price and output decisions
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