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u What Is Digital Marketing?

 Digital marketing is the use of the Internet,
mobile devices, social media, search engines,
and other channels to reach consumers.

L Some marketing experts consider digital
marketing to be an entirely new endeavor that
requires a new way of approaching customers
and new ways of understanding how customers
behave compared to traditional marketing.
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The 5Ds of digital marketing

O Digital devices — audiences experience brands as they interact with business
websites and mobile apps typically through a combination of connected
devices including smartphones, tablets, desktop computers, TVs and gaming
devices.

O Digital platforms — most interactions on these devices are through a browser
or apps from the major platforms or services, that’s Facebook (and Instagram),
Google (and YouTube), Twitter and LinkedIn.

O Digital media — different paid, owned and earned communications channels
for reaching and engaging audiences including advertising, email and
messaging, search engines and social networks.

O Digital data — the insight businesses collect about their audience profiles and
their interactions with businesses, which now needs to be protected by law in
most countries.

O Digital technology — the marketing technology or martech stack that
businesses use to create interactive experiences from websites and mobile
apps to in-store Kiosks and email campaigns.

© 2010 by Prentice Hall



u Digital Marketing Channels

. Website Marketing
 Pay-Per-Click (PPC) Advertising
 Content Marketing

4 Email Marketing

1 Social Media Marketing

1 Affiliate Marketing

 Video Marketing

d SMS Messaging

1 Search Engine Optimization (SEO)
L Conversion Rate Optimization (CRO)
1 Native Advertising
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