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Chapter 01

Case Study

1.1 Case Study Overview

It is scientifically proven that people learns faster visually. In the era of modern
science, it is a necessity to teach young generation in an upgraded way. Growing with
something amazing is one of the best part of any generation. It impacts on the
maximum people of that time.

For raising a good future, this is the best option to create a good field for our next.

1.2 Problem ldentification

Nowadays, we have seen the scarcity of quality child friendly contents which
specifically spreads the life lessons. We wanted to work on that.

1.3 Objectives
- Universally spread life lessons to the kids
- Help to grow kids in a right way

- Get revenue

1.4 Related Work and Research
Omar and Hanna and so many animated cartoon channels are available on internet.
1.5 Concept Generation

We tried to throw a message to the whole world through our story. Our attempt was to
show a story with the help of our surrounded natural elements which are very easy to
understand for the kids. That's why we came up with the idea of this story and tried to
keep the naive characters which will also indicate a meaningful thing along with.



1.5.1 Mind Mapping

goes out sees tea stall sees some people -
child fighting feels bad
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reading book
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takes time to think




1.5.2 Character Sketching

Since kids are not enough prepared to think high and find the symbols properly, we
kept the simplest element as our lead character; water droplet. Based on our story, our
supported character is a leaf.

Here, characters are added below-




Chapter 02

User Research
2.1 Target People

Kids over 4 to up to 7yrs are our main target. Besides that, anyone can watch it for
enjoyment.

2.2 Target People Analysis

Our main target audience is the kids over 4 to up to 7 years. As we are making an
animated video, kids, all over the entire world surely watch it.

2.2.1 Psychology

We are mainly focusing on child who are in between 4 to 7 years old. In this stage of
a kid, he/she tries to absorb the circumstances and learns a lesson from it. Kids love to
watch colorful scenarios. It helps them to memorize the story. Kids are fun-loving
and exactly in this age they start to correlate their real life experiences with whatever
they watch or see around his/her environment.

2.2.2 Geographical Psychology

Most of the privileged kids have internet facility. There are a lot of options to use it.
In maximum cases, kids all over the world watches child friendly cartoons. Specially
animated short lessons, movies etc.

2.2.3 Education/ Culture

Our focus is Pre-school child to grade 1 child. We'll maintain our global culture so
that our each and every targeted audience can get the same message.

2.2.4 Survey
No survey has occurred
2.3 Contents Medium

Animated Short film



Chapter 03

Idea Reshaping

3.1 Plot Creation

3.2 Character Update:

Lead characters: One Girl Supporting character: CNG driver




3.2.1 Dialogues
No dialogues are applicable here.
3.3 Dramatically Theme Analysis:

As it is made for kids, the theme is not that much dramatic because kids don’t digest
or think critically. That’s the reason we kept our theme simple.

3.3.1 Environmental Creation

Whole story is on a city, surrounding with so many building, vehicle and plants. In
the beginning of the story, a girl will be seen in her home.

3.3.2 Emotion Sense/Analysis:

Though kids are less capable to connect the inner emotional issues, we attempted
using more and more close shots to imply the right emotion.

3.3.3 Metaphor

We are presenting our main characters metaphorically. We tried to refer the monkeys
as emotion.

Chapter 04

Story Writing

Three monkeys

My story is basically about Gandhiji's 3 monkeys. His three monkeys were named
Miraju, Kikazaru, Iwazaru.

All three of them had different characteristics.

"Miraju" used to cover his eyes with his hands. | will not see anything bad by
revealing that

"Kikazaru" used to hold his ears with his hands. Which means | won't listen to
anything bad

"lwazaru" used to hold his face with his hands. Which is to say nothing bad.

We usually make a lot of sense out of it, but today I will tell you the real story.



1. We should not always find fault with everyone. Seeing the good thing inside
everyone.

2. Basically what we hear is what we say.

So if we always see something good, good words will always come out of our
mouths.

3. We should never lie. Because no one likes a liar. Moreover, we should not use bad
language with anyone.

Chapter 05

Visual Analysis
5.1 Script

Scene heading: girl getting life lesson from three monkeys Character
introductions:

Lead characters: one girl Supporting character: CNG Drivers Scene description /
action: Three monkeys

My story is basically about Gandhiji's 3 monkeys. His three monkeys were named
Miraju, Kikazaru, Iwazaru.

All three of them had different characteristics.

"Miraju" used to cover his eyes with his hands. | will not see anything bad by
revealing that

"Kikazaru" used to hold his ears with his hands. Which means | won't listen to
anything bad

"lwazaru™ used to hold his face with his hands. Which is to say nothing bad.

We usually make a lot of sense out of it, but today I will tell you the real story.



1. We should not always find fault with everyone. Seeing the good thing inside
everyone.

2. Basically what we hear is what we say.

So if we always see something good, good words will always come out of our
mouths.

3. We should never lie. Because no one likes a liar. Moreover, we should not use bad
language with anyone.Shot: Close shot, cut shot, extreme close shot, transition

Dialogue: N/A
Sound fx: Cut music
5.2 Props Analysis

As it is a hand drawn animated video, so we didn't need any physical prop.

10



5.3 Storyboarding

[ Scene | 1 | | Page | 1 I

Sound FX:_ _ _ _ _ _ _ o .
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6.1 Shot list

Scene number
Shot number
Location

Shot description
Framing
Action/dialogue
Actors involved
Props needed
Extra notes

Chapter 6

Shot Division and Scheduling

Script | Shot | Interior | Shot Camera Camera | Audio Subject Description of Shot
/s # Exterior Angle Move
Ref.

1 1 Exterior | WS Eye Level Static VO Paul and son Paul and his young son are at the lake,
fishing

6 2 Exterior | WS Eye Level Static VO Paul Paul at the lake, fishing alone. He pulls
out a photo of him and his son; he
smiles.

9 3 Exterior | WS Eye Level Static vO Paul, son, grandson Paul, his son, and grandson at the lake,
fishing

2 a4 Exterior | VWS | High Angle | Static VO Paul and son Paul and son playing baseball in a
backyard

3 5 Interior | MCU | Eye Level Static VO Paul and son Paul teaching his son how to drive

4 6 Interior | WS Eye Level Pan VO Paul, wife, and son Paul and his wife at their son’s high
school graduation

5 7 Exterior | WS Eye Level, Static VO Paul, his wife, and Paul's son packs up a car, clearly

Birds-Eye 50N leaving for college. He hugs Paul and
view his wife, and they both watch him as

he drives away.

7 8 Interior | MS Eye Level Pan VO Paul at his son’s Paul hugs his son before he walks out

wedding to the alter; they smile
8 9 Interior | MS 0TS Static VO Paul’s son and his Paul’s son is at the hospital with his
wife wife; she’s in labor, gives birth to a boy
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6.2 Production Schedule

Video production schedule should include key information, such as:

Location
Scene/shot
Equipment
People needed
Contact info
Date and time

A production schedule is a one-stop-shop for all your production questions and concerns

and should be updated regularly and shared with the entire team:

Scene | Location Scene Date Time Cast Equipment/Props
Ea Needed
1 Zoey'sHouse: | Couple in bed 9'h February 2013 Comfort Camera
The
Ridgeway Michael Tripod
(Oakwood) Relaxing at home 9t February 2013
(Playing Wii, Cuddling, T1am-3pm Nintendo Wii
Laughing)
Steadicam
Break-up Scene 9t February 2013
Mobile Phones
2 The Cookie Walking fo the Café 2rs February 2013 12pm- Comfort Camera
(©akwood) 12.30pm
Discussingin the Café 2nd February 2013 Michael Tripod
Comfortalone in the Café | 2éth January 2013 Steadicam
3 Trent Park Cuddling in the park 2nd February 2013 Comfort Camera
(Oakwood)
Walking across field 26 January 2013 Michael Tripod
10am-1pm
Playing around the irees 2rd February 2013 Steadicam
Couple at the bus stop 2rd February 2013 Extralens (70-
300mm)
Photoshootfor CD DigiPak 9'h February 2013 | 12pm-1pm
4 London Bus Couple laughing and 2nd February 2013 | 1.30pm-2pm | Comfort Camera
(Across talking
Enfield) Michael Steadicam
Comfort alone on the bus 9th February 2013 | 3.30pm-
3.45pm
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6.3 Call Sheet

Simple Call Sheet Template

Ideal for client video shoots, short films, and photographers

TO DREJM Monday, October 23,2018 TO DREJOM Mafiiai Ortolisr 29,2009
CLIENT NAME Day 10f 3 CLIENT NAME ay 10
2 SCHEDULE
DIRECTOR: :
AGENCY: 7; CV":.'.’ZW ;m"' C.X"G Time Event Notes
CLIENT: ABC Productions :00 o
LOCATION: Colorada Springs, €O 8:00AM | General Call Time
9:30AM | First Interview Block
LOCATION INFO 12:30PM | Move to the second shooting location
1:00 PM )
Location Address Notes 230PM rrrom—
Crew Parking & 3651 o :'lv"m.% 7:00PM | Estimated Wrap
50915
Shooting Location 42
LODGING INFO
CREW INFO
Position Name Canl Contact e
Director/ Producer | John Doe General | lohndoesmith@smallcom
269-555-1239
Interviewee 71 9:30 AM TRANSPO INFO
thtaovieame s 9:30AM Passenger Time Pickup Loc.
Interviewe 13 General
pa Sovaral Jameson Wikon | Johnsmith | Plccun @7:00PMon | DEN Alrpert HyattRegancy
CameraB General
Sound General TES
Lightls Qusiaral RO
Gafter General

Page
150 AD Sarsh Lee (269555

Page20(2
Questions? Cantact 15t AD Sarah Loe (269-555-1234) or 20d AD Karen Dillion (222-655-1234)

Questions? Con i 2l AD Karen D)
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