	Course Description: JMC401: BUSINESS AND ECONOMIC REPORTING (3 CREDITS)
This course focuses on the nature and scope of business and economic reporting for media. Business and economics is a vital area for reporting and consumer journalism. People have an interest in knowing the state of the economy and business and government and businesses are also realizing the importance of such reporting. Journalists should make the corporate power accountable and also make business and economic data meaningful for common people. This is what is taught in this course.
Students are required to take 3 quizzes and 3 assignments. They have to prepare one presentation on a topic related to the course.

	Course Objectives: After completing this course, the students will be able to:
· Understand the concepts and definitions of business and economic journalism.
· Understand how the economy and business processes add value to life.
· Understand how business reporting makes economic and business data meaningful.
· Introduction of stock market and stock market data analysis.
· Understand the budget and how newspapers and radio/television report budget.
· Understand how the hard data is translated into graphical data to be easily understandable.
· Write basic business news stories such as earnings and executive compensation;
· Understand the unique ethical issues of being a business journalist.
· Evaluate how financial markets influence companies.
· Understand the use of human interest in business and economic reporting.

	Learning outcomes
	Course Contents

	· Can identify the nature of business
reporting.
	· Nature of business reporting. How is it different from other forms of reporting. How is it a form of specialized reporting.

	· Can identify the three main types of business and economic
reporting.
	· Spot or event reporting
· Features
· Interpretive or Level III reporting

	· Can analyse local business stories
	· Identify the three main types of local business stories.

	· Learn to identify business story
ideas
	· Hands on story idea brainstorming.

	· How to translate story ideas to workable work
plans
	· Information gathering matrix creation, identifying needed information, needed sources, estimating time span to gather data, evaluating sources.

	· How to gather business data
	· Field work





	· Assess gathered data with editor.
	· Sort and evaluate data

	· Story writing planning
	· Planning for writing the story. What approach works best with the available data.

	· Organise the information
	· How to start the story.
· What kind of graphical devices to explain the data and information.

	· Completing the story
	· Put the information in place according to the structure.
· Plan for Online digital storytelling.

	· RECOMMENDED BOOKS:
Understanding Financial Statements: A Journalist’s Guide, Jay Taparia, Marion Street Press, 2004.
· Covering Business: A Guide to Aggressively Reporting on Commerce and Developing a Powerful Business Beat, Robert Reed and Glenn Lewin, 2005, Marion Street Press.
· Show Me the Money: Writing Business and Economics Stories for Mass Communication, Chris Roush. Routledge, 2010 (second edition).

ADDITIONAL READING

· Reckless Endangerment, Gretchen Morgenson, Times Books, 2011
· The Big Short, Michael Lewis, Norton, 2011
· All the Devils Are Here, Bethany McLain and Joe Nocera, Portfolio, 2010
· Too Big to Fail, Andrew Ross Sorkin, Viking, 2009.

24 Days: How Two Wall Street Journal Reporters Uncovered the Lies that Destroyed Faith in Corporate America. By Rebecca Smith and John Emshwiler. Harper Collins. 2003.



